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COUIAIbHA BIANOBIAANBHICTb A3C KPI3b NMPU3MY CMTOXUBYUX
OYIKYBAHb: EMMIPUYHUNA AHANI3 YKPATHCbKOIO PUHKY

Jlocniooiceno npiopumemui HANPAMKU PO36UMKY coyianbHoi gionogioanviocmi 01 punky A3C Yrpainu ¢ ymosax
B0EHHO20 CMAHY MA HACUYEHO20 KOHKYPEHMHO20 cepedosuwya. Ilposedeno eceykpaincvke emnipuune 00CaioNHceH s 3
subiproro 1007 pecnonoenmis 01151 6UAGIEHHS OYIKY8AHb CNOJCUBAYI6 w000 coyianvrux iniyiamus A3C. Buseneno yo-
mupu npiopumemni HanpAMKU: NiIOMPUMKA MeOudHUX 3axknaoie (27,7%), niompumxa 3opotinux Cun Yrpainu (24,5%),
oceimHui iniyiamusu (14,6%) ma exonozciuni npoexmu (12,9%,). Bcmanognieno Hu3bKuil pieeHb 00i3HAHOCME CRONCUBAYIE
npo KCB-iniyiamueu A3C (14,9%) npu nozumusnomy cmasnenui 00 coyianvbHoi gionosioansuocmi (52,3%). Pospobneno
ancopumm imnaemenmayii KCB-cmpamezii 0151 Komnanii cepednvozo ceemenmy punky A3C, wo exnouac n'smo emanis
peanizayii. 3anponoHo08aHO KOMNIEKC PAAeMAHCLKUX NPOSPAM MA HAYK080 00TpyHmosaro onmumanvruii KCB-0100cem
y posmipi 2,5% 6i0 00x00y KoMnaHii.

Kniouosi cnosa: xopnopamusua coyianbha 8ionoeioaibHicCmb, A8MO3anPasHi Cmanyii, KOHKYPEHmMOCHPOMOICHICb,
cnoocugui npegpepenyii, coyianvhi iHiyiamusu.

SOCIAL RESPONSIBILITY OF GAS STATIONS THROUGH THE PRISM
OF CONSUMER EXPECTATIONS: EMPIRICAL ANALYSIS
OF THE UKRAINIAN MARKET

The priority directions for the development of social responsibility for the Ukrainian gas station market under martial
law and saturated competitive environment have been studied. A nationwide empirical study with a sample of 1,007
respondents was conducted to identify consumer expectations regarding gas station social initiatives. Four priority areas
were identified: support for medical institutions (27.7%), support for the Armed Forces of Ukraine (24.5%), educational
initiatives (14.6%) and environmental projects (12.9%). A low level of consumer awareness of CSR initiatives of gas
stations (14.9%) was established with a positive attitude towards social responsibility (52.3%). An algorithm for
implementing CSR strategies for medium-segment gas station market companies was developed, which includes five
stages of implementation. A complex of flagship programs was proposed and the optimal CSR budget of 2.5% of company
revenue was scientifically substantiated.

The research methodology is based on a quantitative approach using online surveys with a structured questionnaire.
The target audience was defined as adult citizens of Ukraine aged 18+ with experience in using gas station services in
the last 6 months. Sample formation was carried out according to the principle of convenience sampling with elements of
quota selection by key demographic characteristics. Data collection was carried out over a month period, which allowed
covering a representative sample of respondents and ensuring the quality of the obtained data.

The obtained results demonstrate that Ukrainian consumers form a new paradigm of attitude towards corporate social
responsibility under martial law conditions. More than half of respondents (52.3%) consider social responsibility
important or very important, which creates a powerful foundation for developing this direction as a competitive
advantage. At the same time, a critically low level of awareness (only 14.9% are well aware of gas station social
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initiatives) and a moderate level of trust (44.7%) indicate systemic problems in communication strategies and

transparency of company reporting.

Consumer readiness to financially support social initiatives through higher fuel prices was found to be limited but
existing. The largest group of respondents (32.1%) is ready to pay extra up to 5%, which indicates understanding of the
need for social projects while maintaining economic feasibility. The social activity of gas stations has a noticeable impact

on consumer loyalty, although it is not a determining factor.

The practical value of the article lies in providing science-based recommendations for developing effective CSR
strategies for Ukrainian gas station companies, which can serve as a tool for increasing competitiveness in saturated
market conditions and strengthening consumer loyalty in crisis periods.

Keywords: corporate social responsibility, gas stations, competitiveness, consumer preferences, social initiatives.

JEL Classification: M14, L71, D12, 118.

IHocranoBka npo6aemu. B yMoBaXx BOEHHOTO CTaHy
Ta CYCHUIBHUX BUKIIMKIB, 1[0 MOCTAIM nepen YKpaiHoro,
MUTAHHS COLIATBHOI BIAMOBINATBHOCTI Oi3Hecy HaOyBae
0COONMBOI aKTyaJbHOCTI. ABTO3aIpaBHi CTaHIil, K OJIH
3 HalOLIBII PO3MOBCIOKEHNX Ta AOCTYITHUX BUIB PO3/-
piOHOrO 0i3HECY, MalOTh YHIKaJIBHI MOXKJIMBOCTI JJIS Jie-
MOHCTAIIii CBO€T COIialTbHOI MO3MIIIi Ta MATPUMKH YKpa-
fHChKOTO cycmiibeTBa [1, ¢. 234]. Boanouac, crioxuBadgi
BCE yacTillle BPaXOBYIOTh HE JIMIIE €KOHOMIYHI XapakTe-
PHUCTHKH TOBapiB Ta IOCIYT, a i COIiabHi MIHHOCTI OpeH-
JIB [PU MPUUAHSTTI pillieHb PO MOKYIKY [2, ¢. 45].

YkpaiHCbKHI PHHOK aBTO3aIPaBHUX CTAHIIHA XapakTe-
pHU3Y€ETBCS BHCOKAM pIBHEM KOHKYPEHIIi, e Iigepu
OKKO, WOG ta SOCAR KOHTpOJIIOIOTh 3HAUYHY YaCTKY
pHHKY. B Takux ymMoBax KOMmHaHii CepeJHbOTrO CErMEHTY
NOTPeOYIOTh MOIIYKY HOBUX KOHKYPEHTHHMX INepeBar, o
HUM 3 SIKHX MO’KE€ CTaTH e(peKTHBHA CTPATETisl KOPIIOpaTH-
BHOI COIliaJIbHOI BiAMOBiqansHOCTI [3, ¢. 178].

[TpoGnema nonsrae B ToMy, 1110, HE3BaXKAIOUH Ha 3pOC-
Tal09y BOXKJIMBICTh COIaIbHOI BiINOBIAIEHOCTI TS CIIO-
KUBauiB, OLIBIIICTE KoMmmaHii A3C He MaloTh HayKOBO
OOIpYHTOBaHMX MIAXOIB 10 BU3HAYCHHS HPIOPUTETHUX
HanpsamKiB KCB-mismpHOCTI Ta epeKTHBHAX MEXaHI3MIB iX
peautizarii.

AHaJii3 ocTaHHIX a0caimKeHb i myouaikamii. Teope-
THUYHI 3aCali KOPIIOPATUBHOI COIIaIbHOI BIATIOBIAaIHHO-
cTi posrisaanu y cBoix mpaisx M. @pigman [4, c. 89],
A. Keppomi [5, ¢. 156], P. ®pimasn [6, c. 203]. BiTuususni
nmochimauku O, [pimuoBa  [7, c. 234], H. Cynpyn
[8, c. 167], A. Komnor [9, c. 145] ananizyBanu 0coOIUBOCTI
po3Butky KCB B ykpaiHCBKHX peamisx.

Crierudiky coriaibHOI BiIMOBITAILHOCTI B €HEPreTH-
yHOMY cektopi focmipkyBanu Jx. Enxinrrosn [10, c. 78],
SIKHM PO3POOHMB KOHIIETILIIO «IIOTpifiHOTO OamaHCy», Ta
C. Baprik [11, ¢. 234], uro oOrpyHTyBaB MOJeIIi KOpIiopa-
THUBHOI COIIAJILHOT IisJIBHOCTI.

[IpoTe, He3BaXKArTOUX HA 3HAYHY KUTBKICTB JJOCHIIKCHB,
3aJIMIIAIOTHCS HEJIOCTATHBO BUBYCHHMH MUTAHHS aJariTa-
uii KCB-ctpareriit no cnemmdiku aBTO3ampaBHOr0 0i3-
HECy Ta BU3HAUCHHS MIPIOPUTETHUX HATIPSAMKIB COIIATbHOL
BIJIMOBIAAILHOCTI B YMOBaX BOEHHOTO CTaHy.

MeTorw cTaTTi € BHU3HAYCHHS IPIOPUTETHHUX
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HANPSIMKIB PO3BHUTKY COIabHOI BiAIIOBITABHOCTI IS
puaky A3C VYkpaiHu B yMOBaxX HAaCHYEHOTO KOHKYPEHT-
HOTO CepeloBUIla Ta Po3poOKa HAyKOBO OOIPYHTOBaHHX
peKOMEHIAMIN MOoI0 iX IMITIeMEHTAII].

3aBAaHHS JOCIiHKEHHS:

° MPOBECTH EMIIPUYHE JOCIHIIKEHHsI CTaBJICHHS
YKpaiHCBKHX CIIOKHWBAYiB JO COLIANBEHOI BiAIIOBIAaIBHO-
cti A3C;

. inenTudikyBatu npioputeTHi Hanpsimku KCB-
JUSUTBHOCTI ATl KOMITaHIH aBTO3ampaBHOTO Oi3HECY;

e  pospoburn amroput™m immieMenranii KCB-
CTpaTeriil Ay MiIIPUEMCTB CEPETHBOTO CETMEHTY PHUHKY
A3C.

Buknaa ocHOBHMX pe3yabTaTiB aociaigxeHHs. Joc-
JipKeHHsT OyJi0 TPOBEIEHO METOJIOM OHJIAWH-aHKETY-
BaHHS 13 BUKOPUCTAHHSAM CTPYKTYPOBAaHOTO OIUTYBaJlb-
HUKa. [[IIbOBOIO ayAUTOPIEF0 BU3HAYCHO OPOCIHX TIPO-
MaJgH YKpaiHu BikoM Bix 18 pokiB, sIKi MatoTh TOCBiJ KO-
PHUCTYBaHHS IOCITyTraMH aBTO3aIIPABHUX CTAHIII. 3araib-
HUH 00car BuOipku cknas 1,007 pecrioHeHTiB, 1m0 3a0e3-
nevye CTAaTUCTUIHY MOXUOKyY He Oinbie + 3.1% mpu 1oBi-
puomy iaTepBaim 95%.

AHaii3 BIKOBOT CTPYKTYpH BHOIPKH TTOKa3ye, IO Ha-
OUTBITY TPYITYy PECIIOHCHTIB CKIIAIal0Th 0COOU BikoM 18-
24 poxu (26,7%), 110 CBITYUTH PO aKTUBHY y4acTh MOJIO-
JIOro MOKOJIIHHSA B TOCIIIIHKEHHAX COLaIbHOI BIAIOBIAAIE-
HocTi Oi3Hecy. I'pyma pecnonnentiB BikoMm 35-44 poknu
cknanae 18,3%, mo mpencrarisic eKOHOMIYHO aKTUBHE Ha-
CEJICHHA 3 BHCOKOIO KYIIIBEJIHHOI CIPOMOXHICTIO
(puc. 1).

TennepHuii po3moain BUOIPKH JEMOHCTPYE IMOMipHE
repeBakanHs 9ooBikiB (61,1%), Toxi SK )KIHKH CTaHOB-
aste 37,9% onmranux. Taka cTpykTypa Moke BigoOpa-
JKaTH TPAIUIIHO OLIBITYy aKTHUBHICTH YOJIOBIKIB y cdepi
ABTOMOOUTBHUX MTOCIYT.

PerionanbHuiA po31oJIisl pECIIOHAEHTIB BioOpaxae 3a-
rajbHy CTPYKTYPY HaceleHHs Ykpainu. HanoineIry rpyimmy
ckiragaroTh MemkaHii Kuesa (26,3%), 3axinna Ykpaina
npencrasieHa 16,5% pecnonaentis, Cxigna YkpaiHa cra-
HOBUTH 16% BHOIpKH.
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. 18-24 poxm
@ 534 poxn
@ 3544 poxu
. 45-54 poxn
@ 5564 poxu

51 ocif) @5 vox

Puc. 1. BikoBa cTpyKTypa BUOIpKH TOCTIHKESHHS
JDicepeno: CKilaieHO aBTOpAMU Ha OCHOBI Pe3yJIbTaTiB BIACHOTO JOCIIIKSHHS

Peszynomamu 0ocniodxcenns cnoscusyux npegepenyiii:
JocnimkeHHsT CTPYKTypH aBTOMOOITFHOT MOOITHHOCTI
nokasye, 1o 58,3% OonuTaHNX MaroTh y BIACHOCTI 0COOH-
CTHH aBTOMOOINH, MO0 POOWUTH IX OCHOBHOIO ITLTEOBOIO

aymuropieto gt A3C. 3HauHa dYacTKa pPECHOHICHTIB
(18,3%) mae xopmopaTUBHHI aBTOMOOLTH, IO CBITIUTH
PO BAXJIMBICTh KOPIMOPATUBHOTO CETMEHTY pPHUHKY

(puc. 2).

@ OcobicTaii aeTomobim: (587 ocif, 58.3%) () Kopmoparmesnsit astomo6ias (184 ocodi, 18,3%)

.He KOpHCTYIOCA aeToMoOineM (128 ocib, 12,7%) . Koprctyroca apToModiteM ponEaie/apy3ie (108 oci0, 10.7%)

Puc. 2. CtpykTypa aBTOMOO1IbHOT MOOITBHOCTI PECIIOH/ICHTIB
JDicepeno: CKIlaieHO aBTOpAMU Ha OCHOBI Pe3yJIbTaTiB BIACHOTO JOCIIIKSHHS
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AHai3 4acToTH 3anpaBlieHHs aBTOMOOLIS [TOKa3ye pi-  THKAEHb (puc. 3).
BHOMIPHHIA PO3MOLI CIIO)KHBAYIB 32 IHTCHCHBHICTIO BUKO- PecnioHICHTH BUALUTUIN KiJTbKa KJIFOUYOBUX HATIPSMKIB,
pucranus A3C. Haiibinbma rpyna pecoHneHTiB (29,3%)  ski BBaXKalOTh HAHBAKIMBIIIUMU TS COLIANIBHOT i SUTBHO-
3aIpaBIsETHCS KUTbKA Pa3iB Ha THXKJICHB, Ipyra 3a po3mi-  cti A3C:
pom rpyma (26,4%) KOpPHCTYeThCS 3ampaBKaMU pa3 Ha

TTigrprrara MeTFUHAX SAKTAE 27.7%

Tligrpenaa 3CY 24.5%

OCEITH {HIMATAEN

14.6%

ITigTpenEa MiCIIEEHX TPOMAT 13.9%%

Jomonora AITAM Ta CHPOTaM 13.3%

12.9%

Eromoriuai npoesTH

12.6%

Fymerypai ininiatres

[ligrpenea mofel 5 HEATIHICTIO 11.8%

PoseHTOE cCropTy 8.6%

BomoHTepcEE] Nporpans 8%

7.7%

[TigrpemEa Mamoro Sisgecy

]
]

0% 3% 10% 15% 20% 25% 30%

JacTka pecnoHJeHTIE (%0)

Puc. 3. [IpiopuTeTHi HanpsIMKH conianbHOI BianoBinansHOCTi A3C
Jloicepeno: CKIaeHO aBTOPaMK Ha OCHOBI PE3yJIbTATIB BIACHOTO JOCIIKCHHS

1. TligTpmMmka MEIUYHUX 3aKJIa/diB OTpUMajia HAUBUIINH pedTHHT - 27,7% ToN0CiB, MO BigoOpakae akTyalbHICTh
pobJeM 0XOPOHH 3I0POB'S B YKpaiHi.

2.  Iligrpumka 30poiiHux Cun Ykpainu 3aiiHsuia apyre micue 3 24,5%, 1eMOHCTPYIOUH BaXIHBICTh 0OOPOHHOI Te-
MaTHKH B yMOBaX BilfHH.

3. OcBiTHi iHIIaTUBY M ATPUMYIOTb 14,6% pECIIOHAEHTIB, 10 CBIAYUTH IPO PO3YyMiHHS BaXKIMBOCTI IHBECTHIIN y
JIFOICHKUM KarmiTall.

4.  ExonoriyHi NpoeKTH MiITpUMYIoTh 12,9% pecroHaeHTiB, o BigoOpakae 3pocTaroduy €KOJIOTIUHY CBiZOMICTh
CIIOKUBAYIB.

CraBJeHHS pECIIOHICHTIB IO COIiaIbHOI BiAmoBiganpHOCTI OpeHniB A3C BusBMIIOCHE TO3UTUBHEM: 29,1% pecrionme-
HTIB BBa)XXAIOTh COIIaJbHY BiOBITANBHICTE QyXKe BaXKIHBOIO, I1e 23,2% OIiHIOIOTS ii K CKopime BaxiIuBy. Pazom me
CTaHOBUTH 52,3% MPUXMILHUKIB COIIaIBHO BiOBIqaIbHOTO Gi3HECy (pHc. 4).
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@ Lose s (274 ocofn, 29,1%) (@) Cropime saxcmma (218 oci6, 23,2%) () Hefirpasno (145 ocif, 15.4%)

@ Cropime serammza (120 oci6, 12,8%) (@) 3onchs mepaxmma (184 ocofi, 19,6%)

Puc. 4. CraBneHHs CIIOKUBAYiB 10 COLIANBHOI BiAMOBIabHOCTI OpeHaiB A3C
Jloicepeno: CKiajieHo aBTOPaMH Ha OCHOBI PE3yJIbTATiB BIACHOTO JOCITIKEHHS

I'oTOBHICTH crIOKUBadiB (hiHAHCOBO MiATPHUMYBATH CO-
[iaJbHi iHIMIATHBY Yepe3 BUIII I[IHK Ha ITaJHBO BHSIBHUIIACH
00MeKeHO¥0, ajie icHyruor0. Halibinbina rpymna pecron;ie-
HTiB (32,1%) roToBa morutayyBaté A0 5%, IO CBIAYUTH
PO PO3YMIHHS HEOOXITHOCTI COLIaNbHUX MPOCKTIB MPH
30epeKCHHI CKOHOMIYHOI JOIUIEHOCTI.

PiBenp 00i3HaHOCTI yKpalHLIB IPO COLiaNbHI iHiIia-
tuBH Mepex A3C BusBuBcs HuzbkuM: sinie 14,9% pecrmo-
HACHTIB M00Ope 00i3HaHiI 3 TaKAMH IHII[laTHBaMH, a IIe
36,2% 3HaroTh npo HUX nemo. Lle Bkazye Ha 3HaYHI Mpo-
TJIMHU B KOMYHIKAI[iHAX CTPATETisIX KOMITaHiH.

PiBens moBipu 10 iHpoOpMarii mpo OrarofiiHi MpoeKTH
A3C BusBUBCS NOMIpPHHM: MOBHICTIO AOBIPSIOTH TaKii iH-
¢dopmanii smme 10,7% pecrnioHJeHTIB, CKOpiIle JOBIPSIOTh
- 34%. Bucokuii piBenb Henosipu (37,9%) Bka3ye Ha He-
00XiJHICTh OLTBLIOT IPO30POCTI y 3BITHOCTI PO COLiaJIbHI
MPOEKTH.

Ha ocHOBI pe3ysbTatiB JOCIIIKEHHS pO3po0IIeHO 11's-
THETANMHUI aJITOPUTM IMIUIEMEHTALlIl CTpaTerii Kopropa-
THUBHOI COIIialTbHOT BiNOBINAIILHOCTI ISl KOMITaHIH cepe-
JHBOTO cerMeHTy puHKy A3C:

Etam 1. Crpareriuna qiarHOCTHKA Ta IUTCTIOKIATAHHS
(2-3 micsmi):

Aynaut notouyHoro crany KCB
SWOT-ananiz KCB-mio3uuii
®opmysanus KCB-wmicii Ta Bi3ii

e  PozpaxyHOK  ONTHMAaJbHOIO
(2,5% Bin noxony)

KCB-610mxeTY

Eran 2. [IpoextyBanHs nporpaMHoi apxitektypu (1-2
MiCsIIi):

e  Po3poOka ¢urarMaHChKUX IPOTPaM 3a MPIOPUTET-
HUMH HanpsiMKamMu

. Bu3Ha4YCHHS [IIbOBUX MMOKA3HUKIB Ta METPHUK

e  [lnaHyBaHHS pecypCHOro 3a0e3rneueHHs

Etan 3. CtBopeHnHst omnepatiiiHoi iHdpacTpyktypu (1
MICSIIb):

e  dopMyBaHHS OpraHizaliiHOI CTPYKTypH

e Po3poOka 1udpoBoi ekocucteMu

e  CTBOpEHHs MapTHEPCHKOT Mepexi

Etan 4. [ToeramHa immuemenTariis (6-12 micsuis):

. [Mimortre BripoBakeHHs (Micsrm 1-3)

e MacmrraGyBanust (Micsiiti 4-6)

. Omnrumizaris (micsmi 7-12)

Etam 5. MoHiTOpHHT Ta BIOCKOHAJCHHS (MOCTiHHHNA
poIec):

e  Pospobka cuctemu KPI

e  PerymsipHuil MOHITOPHHT PE3yIbTATIB

o  Kopekuis crparerii

Ha ocHOBI MaTeMaTHYHOTO MOJCIIOBAHHS BH3HAYCHO
onruManbHuid po3mip KCB-0romkety y 2,5% Bij BajioBOro
JI0XO0Jly KOMIaHil 3 HACTYIIHUM DO3MOJIJIOM 3a HampsM-
Kamu (puc. 5):

° Mennmmna - 45%

. [Miarpumka 3CY - 30%

e Ocsira - 15%

e  Exororis - 10%
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. Menmmasa 45%

. Migrpmaxa 3CY 30%
. Oceita 15%

. Exoxoriz 10%

Puc. 5. Pexomennosana crpykrypa KCB-6romkery mist komnaniit A3C
ﬂolcepeﬂo: CKJIaICHO aBTOpaMHU Ha OCHOBI peSyJ’ILTaTiB BJIaCHOI'O ,Z[OCJ'Ii,Z[)KCHHH

BucnoBku. [IpoBeneHe MOCTIIKECHHS JO3BOJIHMIO BH-
3HAYUTH IIPIOPUTETHI HAIPSIMKH PO3BUTKY COLIAILHOT Bifl-
noBinanbHOCTI Uit puHKy A3C YKpainu Ta po3poOuTH Ha-
YKOBO OOIPYHTOBaHI peKOMeHAallil o0 iX iMmIeMeHTa-
mii.

OCHOBHI BUCHOBKH:

1.  VYkpaiachbki criokuBadi (OpMYIOTh HOBY ITapau-
MYy CTaBJICHHS J0 KOPIIOPAaTHBHOI COLiadbHOI BiIIOBiga-
JBHOCTI B YMOBaX BOEHHOTO CTaHy. bibIie moioBuHNU pe-
crioHAeHTIB (52,3%) BBaXKaroTh COIiaJbHY BiATIOBialb-
HICTh BaYKJIMBOIO 200 Ay’Ke BAXKITUBOIO.

2.  BusBneno yotupu npiopuretHi Hanpsimkun KCB-
JUSUTBHOCTI: MIATPUMKA MEIMYHUX 3aknaniB (27,7%), min-
tpumka 3CY (24,5%), ocsitHi initiatusu (14,6%) Ta eko-
noriysi npoekty (12,9%).

3. KpurnuHOo HU3BKMII piIBEHb 00I3HAHOCTI CIIOKH-
BauiB (14,9%) Ta nomipHuii piBens noBipu (44,7%) Bkazy-
I0Th Ha CUCTEMHI MPOOIEMH B KOMYHIKaLiHAX CTpaTerisx
KOMIIaHiH.

4. TotoBHiCTh CrOXHBaYiB 10 (piHAHCOBOT MiATPH-
MKH comianbHux iHiiatus (32,1% roToBi 10MIadyBaTu 10
5%) CTBOPIOE EKOHOMIYHE MiAIPYHTS 1u1si po3BUTKY KCB-
porpam.

5.  Po3pobmnenuii amropurMm imruiemenrtanii KCB-
cTpaTeriii 3a0e3medye CHCTEMHHU INIXiJ OO BIpPOBa-
JUKEHHSI COLaJIbHOT BIiANIOBIJAIbHOCTI 3 ypaxyBaHHIM
crerdiky aBTO3aNpaBHOrO Oi3HECY.

[IpakTH4yHa WIHHICTH TOCIIKCHHS MOJIATAE y HAJaHHI
HayKOBO OOIDYHTOBaHHMX PEKOMEHIaLid Il po3poOKn
edpexruBaux KCB-crpareriit ykpaincpkux komnaniit A3C,
SKI MOXYTB CIyTyBaTH IHCTPYMEHTOM IIiABUIICHHS KOH-
KYPEHTOCIIPOMOXKHOCTI B YMOBaX HACHYEHOTO PHUHKY.

[epcriekTUBH MOJANBIINX JOCIIKEHb BKJIIOYAIOTh
po3pobky wmertomororii omiHkKM edexTuBHOCTI KCB-
nporpam A3C, IociiKeHHS BIUIMBY COLIANBHOI BiATIOBI-
JABHOCTI Ha (piHAHCOBI NMOKA3HWKHM KOMITAHIM Ta aHai3
MixkHapoHOro nocBiny KCB B eHepreTHYHOMY CEKTOPI.
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